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comms planning guide.

"the who, the how, the when and the why of planning an effective & efficient communication campaign”
remember your calls to

what? |
6. MESSAGES/CONTENT “want peopie to do?

be clear — jargon-free, no technical language, be relevant;

be concise — can you deliver deliver these messages in

just a few seconds?

be consistent — messages must be repeated if they are to @
sink in.

create an engaging content plan, tell stories and create })))
material that is memorable & shareworthy.

* ACT ON FACTS »

no research or evidence step?

no.
because robust data & solid
insight should underpin every step
of the comms planning process.
all sections should reference
supporting evidence.
formal, informal,
quantitative & qualitative.
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