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comms planning guide.

"the who, the how, the when and the why of planning an effective & efficient communication campaign”

start with audience groups

Where? [ and build your channel mix
d it, t th th

7- CHANNELS arenn w;y rgznd. © o

be specific, research your audiences,
understand what they're interested in, Q
‘where' you can find them and which h

platforms they're engaging with. @
a good mix will

understand who or what their successfully blend

influences are. pe to one, one to e ACT ON FACTS »

few, one to many,

many to many no research or evidence step?

no.
because robust data & solid
insight should underpin every step
of the comms planning process.
all sections should reference
supporting evidence.
formal, informal,
quantitative & qualitative.
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